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The Tourism Industry in Hampton Roads

From the shores of the beaches and waterways to historic treasures, Hampton Roads offers
numerous attractions that draw visitors to the region. Beyond the historically significant des-
tinations and geographic/natural attractions, Hampton Roads hosts numerous world-
renowned theme parks, sporting events, festivals and cultural events, as well as performing
arts, concerts, and conventions that support the region’s tourism industry.

Tourism expenditures are a very important part of the region’s economic fabric as tourism,
combined with the defense industry and the ports, account for the lion’s share of the new
money that is brought into Hampton Roads. The outside dollars generated by the tourism
industry are essentially an “export” of the region’s amenities, sustaining the regional econo-
my through indirect and induced investments.

Leisure and hospitality employment has slightly increased its share of regional employment
over the years, indicating that it has been outpacing the regional economy. It is difficult to
determine the exact share of employment in leisure and hospitality that derives from tour-
ism, but the density of employment in those industries are higher in Hampton Roads than in
many of the region’s reference metropolitan areas.

According to the Virginia Tourism Corporation, the region’s tourism industry has yet to re-
turn to its 2007 peak in terms of inflation-adjusted hotel spending and local tax collections.
This results from both the weakness of the economic recovery across the nation, and contin-
ued efforts across all tourism destinations to attract visitors. In addition to the weak econo-
my, shrinking federal budgets have reduced business travel throughout the region, reducing
the number of hotel stays.

A stronger national economy should help to increase tourism expenditures regionally, but
growth will be modest to some degree, as the region’s tourism industry is mature in nature.
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Figure 5.1 Employment in the Hampton Roads
Leisure and Hospitality Industry
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Figure 5.2 Employment Share of the
Leisure and Hospitality Industry
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Figure 5.3 Hampton Roads Seasonally and Inflation-Adjusted
Taxable Hotel Sales

Why is it important? Seasonally and Inflation-Adjusted Taxable Hotel Sales
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Figure 5.4 Tourism Expenditures in Hampton Roads
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Figure 5.5 Local Tax Revenues from Tourism in Hampton Roads
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Figure 5.6 Room Supply Growth in Hampton Roads and U.S.
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Figure 5.7 Total Hotel Revenues in Hampton Roads
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Figure 5.8 Room Revenue Growth in
Hampton Roads, Virginia, and the U.S.
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