


OVERVIEW 
• askHRgreen.org FY15 Results 
• Media Promotions 
• Grants & Events  
• Bay Star Homes 
• Green Magazine 
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askHRgreen.org Results | Highlights 
• 10 themed media campaigns with creative advertising materials 
• SEO/SEM Campaigns 
• Held media ambassador training and arranged 6 follow-up interviews 
• Partnered with Coastal Virginia Magazine on Green Magazine 
• Published the State of Recycling in Hampton Roads white paper 
• Produced three videos and a movie theater ad 
• Conducted third wave of campaign research 
• Launched region-wide Bay Star Homes program 
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askHRgreen.org Results | Web Stats 
 2011-12 2012-13 2013-14 2014-15 

Visits 27,685  34,080  55,505  58,279  

Unique Visitors 21,393  26,081  43,547  46,994  

Pageviews 67,381  75,251  116,818  103,228  

Pages per Visit 2.42 2.21 2.10 1.77 

Avg. Visit Duration 2:19 2:10 1:48 1:26 

Bounce Rate 61.63% 61.27% 64.37% 74.80% 

% New visits 70.78% 75.50% 77.74% 79.87% 
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askHRgreen.org Results | Web Stats 
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askHRgreen.org Results | SEO 
Search Engine Optimization (SEO) 
• Impressions: 255,206 
• 10 months 
• Organic search results  

• 2012-2013 — 8,513 clicks 
• 2013-2014 — 14,842 clicks 
• 2014-2015 — 20,637 clicks 
• 39% increase 
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askHRgreen.org Results | SEM 
Search Engine Marketing (SEM) 
• Ads and keywords for all committees plus askHRgreen.org 
• 12 months 
• Impressions: 329,983 
• Clicks: 5,879 
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askHRgreen.org Results 
Combined Media Results 
• Total advertising weeks: 52 consecutive 
• Total impressions: 16.1 million 
• Total Budget: $248,312 
• Total Campaign/Exposure Value: $646,893 
• Return on Investment: 2.6:1 
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Total Advertising Weeks 52 

Impressions   

Coastal Virginia Magazine 221,000 

Radio 7.66 million 

Online Newspaper 1.59 million 

Movie Theater Advertising 219,033 

Search Engine Marketing (SEM) 308,126 

Search Engine Optimization (SEO) 255,206 

Facebook 1.48 million 

Public Relations 4.08 million 

Added Value 238,924 

Budget   

Media $135,295 

Public Relations $25,012 

Creative & Web Development $65,670 

Consulting $5,000 

Research $17,335 

Value   

  Media Added Value $90,585 

  Public Relations Value $102,665 

  Total Publicity Value (PR Value x3) $307,995 

Totals   

Impressions 16.1 million 

Budget $248,312 

Campaign/Exposure Value $646,893 

Cost per Thousand Impressions $15.42 

Return on Investment 2.6 : 1 



IN THE MEDIA 
• Stormwater – Leaves Down the Drain (and Pet Waste) 
• Radio, online, and Facebook 
• October 6 - 25, 3 weeks 
• Impressions: 1,527,780 
• Clicks: 3,357 
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Target Audience Adults 35-64 

Reach 61.6% 

Frequency 4.0 



IN THE MEDIA 
• Fats, Oils & Grease – What Not To Flush 
• Movie theater, radio, online, and Facebook 
• October 24 – November 2, one week 
• Impressions: 265,000 
• Clicks:1,566 
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Target Audience Women 25-54 

Reach 46.0% 

Frequency 1.7 



IN THE MEDIA 
• Fats, Oils & Grease – Holiday FOG & Garbage Disposal 
• Radio, online, and Facebook 
• November 24 - 30, one week 
• Impressions: 412,100 
• Clicks: 2,277 
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Target Audience Adults 35-64 

Reach 28.3% 

Frequency 2.3 



IN THE MEDIA 
• Stormwater & Water Awareness – Lawn Care/Outdoor Watering 
• Radio, online, and Facebook 
• March 23 – April 4, 2 weeks 
• Impressions: 741,000 
• Clicks: 2,922 
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Target Audience Adults 25-64 

Reach 43.8% 

Frequency 2.8 



IN THE MEDIA 
• Stormwater – Pet Waste 
• Radio, online and Facebook 
• May 18 - 31, two weeks 
• Impressions: 684,088 
• Clicks: 990 
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Target Audience Women 25-49 

Reach 22.0% 

Frequency 6.2 



GRANTS, EVENTS 
• askHRgreen.org participated in 32 regional events in FY 15 
• Environmental Education Mini Grants: 31 awarded totaling $13,211 

reaching more than 6,985 students in 9 localities 
• Pet Waste Stations: 96 stations installed in 13 localities 
• Storm Drain Medallions: 560 medallions placed across the region 
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BAY STAR HOMES 
Launched regional Bay Star Homes 
 Developed regional database maintained by HRPDC and available 

locally for ease of tracking 
 Participants can register online at BayStarHomes.org or 

askHRgreen.org/BayStarHomes 
 649 participants as of June 2015 
 890 participants as of September 1 
 Widespread promotion to come in FY16 
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Program Totals by Locality – 
9/1/15 

Chesapeake 15 

Hampton 3 

Newport News 27 

Norfolk 801 

Poquoson 1 

Portsmouth 3 

Smithfield 1 

Suffolk 4 

Virginia Beach 32 

Williamsburg 1 

York 2 



GREEN MAGAZINE 
• Green Magazine in partnership with Coastal Virginia Magazine 
• 24-page lifestyle supplement produced at no cost to askHRgreen.org 
• Committees provided expertise and recommended homeowners and projects to 

feature 
• COVA staff conducted interviews, developed content and provided photography  
• 7,500 copies were provided to localities to use for education and outreach 
• 32,000 copies mailed to households in HR 
• Advertising value: $65,668 
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QUESTIONS? JUST 
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