.. !HRgreenorg

YOUR GO-T0 RESOURCE FOR EVERYTHING GREEN IN HAMPTON ROADS Q
C

/ . HAMPTON ROADS

PLANNING DISTRICT COMMISSION
/ .
~N—



OVERVIEW

 askHRgreen.org FY15 Results
« Media Promotions

« Grants & Events

 Bay Star Homes

« Green Magazine




askHRgreen.org Results | Highlights

10 themed media campaigns with creative advertising materials

« SEO/SEM Campaigns

 Held media ambassador training and arranged 6 follow-up interviews
 Partnered with Coastal Virginia Magazine on Green Magazine
 Published the State of Recycling in Hampton Roads white paper
 Produced three videos and a movie theater ad

e Conducted third wave of campaign research

 lLaunched region-wide Bay Star Homes program




askHRgreen.org Results | Web Stats

Visits

Unique Visitors
Pageviews

Pages per Visit
Avg. Visit Duration
Bounce Rate

% New visits

2011-12
27,685

21,393

67,381

2.42

2:19

61.63%

70.78%

2012-13

34,080

26,081

75,251

2.21

2:10

61.27%

75.50%

2013-14
55,505

43,547

116,818

2.10

1:48

64.37%

77.74%

2014-15
58,279

46,994

103,228

1.77

1:26

74.80%

79.87%




askHRgreen.org Results | Web Stats
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eNews
July 10

3,749

Hampton Roads Planning District Commission 2014-2015 askHRgreen.org Campaign

MONTHLY PROMOTIONS & WEBSITE VISITATION
June 16, 2015

July 2014 August 2014 September 2014 October 2014 November 2014 December 2014 January 2015 February 2015 March 2015 April 2015 May 2015

eNews
March 2

eNews
November 3 Fix-A-Leak
WET
Leaves Down America March 8-22 Recycle More
the Drain Recycles Day Trash Less
STORMWATER | R&S Campaign lawncares | RaBCampaign
Campaign November 10-15 Outdoor April 6-12
Octaber 6 - 25 . eNews Watering
lanuary § STORMWATER
i Holiday Barhage oy & WET Campaign CovA
September 3 Disposal WMarch 23 - Green Living
What Not
to Flush FO8 Campaign April 4 Insert
FOG Campaign November 24-30 April Issue
eNews-Golf | qotober24 -
eNews Tu;:‘n;rin; o November2 Infrastructure
WET & FOG
August6 tember 19
g September =
Febrary 23 -
Sustainability March 8
WET Campaign
September 22 -
October 4
3.323 4,630 5,856 6,646 3,882 4,922 3457 7,148

eNews
May 4

Pet Waste
STORMWATER

Campaign
May 18-31

eNews
Scoop the Poop

Special

May 19

4474

SEARCH ENGINE OPTIMIZATION AND SEARCH ENGINE MARKETING July 1, 2014 - June 30, 2015




askHRgreen.org Results | SEO

Search Engine Optimization (SEO)
 Impressions: 255,206
10 months

e Organic search results
¢ 2012-2013 — 8,513 clicks
« 2013-2014 — 14,842 clicks
« 2014-2015 — 20,637 clicks
* 39% increase




askHRgreen.org Results | SEM

Search Engine Marketing (SEM)
 Ads and keywords for all committees plus askHRgreen.org

€ top watervs bottled water .. %

. Im press ions: 329,983 e e ———— c

{8 Most Visited @ Getting Started #p. Function Point Login [l Google Analytics Offi.. < askhrgreenorg | Elizabeth City | Pasquo...

° CIICkS 5,879 GOl.?gle tap water vs bottled water “

e 12 months

Web Images Videos Shopping News Mare ~ Search tools

About 647,000 results (0 45 seconds)

Bottled Vs. Tap Water - askHRgreen.org <
) www.askhrgreen.org/ ~ (757) 420-8300
The Best Bottled Water Is Tap Water Visit askHRgreen org To Sse Why!
Your Home - Your Yard - Your Business - Your Community
9 723 Woodlake Dr, Chesapeake, VA
Go Green In The Classroom Let's Talk Green Blog
Go Green In Your Yard Go Green In Your Business

Drinking Water Delivery - Save $50 on Home Water Delivery
1) www.crystal-springs.com/ ~

Start Your Senice Today & Save!

Drink Pink - Coffee & Tea - Bottled Water Delivery - Nursery Water

Bottled or Tap You Decide - planetforward.org
7] www.planetforward.org/ ~
Tap water is cheap, but bottles are convenient - here’s the facts

Bottled Water Vs. Tap Water: Rethink What You Drink ...

www rd convhealth/weliness/rethink-what-you-drink/ ~

Chemicals, contaminants, pollution, price: new reasons to rethink what you drink and
beware of bottled water

Cruising Chemistry - How is Water Purified?
people.chem.duke.edu/~jds/cruise... /water/wattap.himl * Duke University =
Tap vs. Bottled Water. In this day and age, it seems like bottled water is becoming
more and more popular. It has practically become the icon for healthy

Tap water or bottled water: Which is better? - Mayo Clinic
www.mayoclinic_.org/ . /tap vs bottled water/fag 20068017 ~ Mayo Clinic ~
by JK Nelson - Cited by 2 - Related articles

The Food and Drug Administration (FDA) oversees bottled water, while the
Emvironmental Protection Agency (EPA) regulates tap water. However, they use




Total Advertising Weeks 52

Impressions

askHRgreen.org Results .. vgneussure
Radio 7.66 million
Combined Media Results Online Newspaper 1.59 million
L. i Movie Theater Advertising 219,033
« Total advertising weeks: 52 consecutive Search Engine Marketing (SEM) 208126
« Total impressions: 16.1 million search Engine Optimization (SEO) 255,206
. TOtaI BUdget: $248,312 Facebook 1.48 million
Public Relations 4.08 million
« Total Campaign/Exposure Value: $646,893  added value 238,924
e Return on Investment: 2.6:1 Budget
Media $135,295
Public Relations $25,012
Creative & Web Development $65,670
Consulting $5,000
Research $17,335
Value
Media Added Value $90,585
Public Relations Value $102,665
Total Publicity Value (PR Value x3) $307,995
Totals
Impressions 16.1 million
Budget $248,312
Campaign/Exposure Value $646,893
Cost per Thousand Impressions $15.42

Return on Investment 26:1




IN THE MEDIA

e Stormwater — Leaves Down the Drain (and Pet Waste)
« Radio, online, and Facebook
« October 6 - 25, 3 weeks
 Impressions: 1,527,780
 Clicks: 3,357

Target Audience Adults 35-64
Reach 61.6%
Frequency 4.0

ARE YOU ABOUT TO BLOW IT AND NOT EVEN KNOW IT?
Find out huw to safely get rid of fall leaves. ’.

PN Bt L

Leaves CLOG storm drains which causes FLOODING. ﬂ{‘._ RAKE 'EM ‘ BAG 'EM

And if not removed, ROTTING leaves cause ALGAE SU
ﬂ )
BLOOMS THAT HARM local fish and crab populations. & b i ST

However you get rid of fall leaves, make sure you KEEP THEM OUT OF THE STORM DRAIN.

For more mindful yard maintenance tips, just @Hng'reen.org »




IN THE MEDIA

e Fats, Oils & Grease — What Not To Flush

« Movie theater, radio, online, and Facebook Target Audience \Women 25-54
Reach 46.0%
e October 24 - November 2, one week

Frequency 1.7

 Impressions: 265,000
 Clicks:1,566

- SOME THINGS WHHII

== | UINE FR
FLUSHING ANYTHING - o7

UTHERTHAN PERSOMALBISAESS . me’ o
CSESBLOCKAGES B ks & ' i

P“SHINE "' mmmmwns W’\ HYGEAE PRODICTS

BACKINTOYOURKOME . s ™ | o f s i

TO GET THE FULL REPORT ON KEEPING ‘IT" WHERE IT BELONGS, JUST _H‘Rgfeenmg | 4




IN THE MEDIA

* Fats, Oils & Grease — Holiday FOG & Garbage Disposal
 Radio, online, and Facebook

« November 24 - 30, one week

 |Impressions: 412,100

] Target Audience Adults 35-64
 Clicks: 2,277 S —

Frequency 2.3

FOR A

Get the straight scoop on
keeping pipes clog-free

GIVE YOUR dgmﬁ/ﬁéﬁﬁzz’@n’ A ACIOSE & &
. w SCRAPE AND WIPE PLATES
Disposals just chop Remove the laftovers and grease before they

P

even hit the sink.
scraps Into tiny pieces 00 STRAIN THE BITS THAT REMAIN
C%:,% Catch the rest before they go down the drain and
toss them in the trash.

that cause costly
blockages & backups ﬂ% s et e

when it's solid and cool.

For more tips to keep drains clear and enjoy a clog-free season, just ‘askHRgreenorg » b »




IN THE MEDIA

o Stormwater & Water Awareness — Lawn Care/Outdoor Watering
 Radio, online, and Facebook
e March 23 - April 4, 2 weeks

 |Impressions: 741,000 Target Audience  Adults 25-64
e Clicks: 2,922 Reach 43.8%
Frequency 2.8

§/ WORK SMARTER, NOT HARDER >

with these lawn care & outdoor watering tlps.

LAWN CARE | WATERING

' Test your soil before ' Plant native plants that
= using fertilizer. = are svited to our climate.
2 Seed bare spofs fo 2 Use compost and mulch in
= reduce eros = flower beds to help retain T.
clippi - Install a rain barrel & adjust
3 e
4 Reduce your lawn with 4 Water in the morning when
bigger flower beds. there‘s less evaporatfion.

G N A A AL A N A

Togﬂfheseu‘etsnfensthncureundwiseourdoorwmdng. just (__HRgreenorg -




IN THE MEDIA

e Stormwater — Pet Waste
« Radio, online and Facebook
e May 18 - 31, two weeks

d Impressions: 684,088 Target Audience Women 25-49
e Clicks: 990 Reach 22.0%
Frequency 6.2

l lt B It might be natural, but it's
5 H not safe for the environment.

DO.YOUR PART & SCODP THE PODP'  off ("o &

- \ i
VTPR Gy SRS A S Y R Y RS Y T

L] é When it rains, pet waste is Pet waste Is packed with nitrogen : Al this harmful runoff kills
&  washed into storm drains which and bacterla, causing algae blooms aquatic life and ruins the
§ ] lead directly to local waterways. and decreasing axygen in the water. health of local waterways.

To learn more about how pet waste affects local waterways and take the "Scoop thé P:mp'"r




GRANTS, EVENTS

 askHRgreen.org participated in 32 regional events in FY 15

 Environmental Education Mini Grants: 31 awarded totaling $13,211
reaching more than 6,985 students in 9 localities

e Pet Waste Stations: 96 stations installed in 13 localities

« Storm Drain Medallions: 560 medallions placed across the region




BAY STAR HOMES

Launched regional Bay Star Homes

= Developed regional database maintained by HRPDC and available

locally for ease of tracking

Participants can register online at BayStarHomes.org or

askHRgreen.org/BayStarHomes

649 participants as of June 2015
890 participants as of September 1

Widespread promotion to come in FY16

@QHRgreenorg

Program Totals by Locality -

9/1/15
Chesapeake
Hampton
Newport News
Norfolk
Poquoson
Portsmouth
Smithfield
Suffolk

Virginia Beach
Williamsburg
York




GREEN MAGAZINE

« Green Magazine in partnership with Coastal Virginia Magazine
 24-page lifestyle supplement produced at no cost to askHRgreen.org

« Committees provided expertise and recommended homeowners and projects to
feature

« COVA staff conducted interviews, developed content and provided photography
7,500 copies were provided to localities to use for education and outreach

e 32,000 copies mailed to households in HR

e Advertising value: $65,668
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