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REQUEST FOR QUOTES   
 

Ready Hampton Roads Preparedness Channel 
 

         SCOPE OF WORK 
 
A. BACKGROUND 

The Ready Hampton Roads is a public outreach program based on the Federal 
Emergency Management Agency (FEMA) National Ready campaign. RHR is a regional 
effort to transmit emergency preparedness information for the public in order to enhance 
citizens’ level of preparedness thereby decreasing the strain on limited public safety 
resources during an emergency and improving community resilience.  Ready Hampton 
Roads is based on the three core principles for citizens to: 1) Make a Kit, 2) Make a Plan, 
3) Stay Informed 4) Get Involved. RHR is particularly interested in promoting an 
inclusive preparedness outreach strategy that ensures information is provided to people 
with disabilities.  RHR seeks to utilize all mediums to engage the public including social 
media, websites, newspapers, and radio but research continues to indicate that the 
majority of citizens still rely mostly on television of emergency-related news and 
information.  Therefore, the Ready Hampton Roads Preparedness channel is intended to 
serve as a resource for citizens to receive essential information related to taking steps to 
prepare prior to an emergency.   

 
 

B. OBJECTIVE 

The Hampton Roads Planning District Commission (HRPDC) seeks public/private 
partnership  to support establishing a dedicated Ready Hampton Roads Preparedness 
Television Channel.  The Channel is intended to promote all-hazards preparedness 
amongst citizens but is particularly being sought for use during the 2014 Hurricane 
Season from June thru October.   

 
Maximum Budget $24,500. Twenty Four Thousand and Five Hundred US Dollars.  
Indefinite Delivery, Indefinite Quantity to be negotiated by contract. 
 
The point of contacts for this project are Curtis Brown, Project Lead, 
cbrown@hrpdcva.gov or Dawn Brantley, dbrantley@hrpdcva.gov  

 
 
C. PRIMARY SCOPE OF WORK 

The Ready Hampton Roads Preparedness channel capabilities will include, but are not 
limited to:  
 

• Provide a dedicated channel, solely for the purpose of the Ready Hampton Roads 
public outreach program;  

• Production  of preparedness information video segments and commercials; 
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• Allow for direction and approval from the REMTAC Special Needs 
Subcommittee, Ready Hampton Roads Working Group and the HRPDC on 
topics, content, and development of video and advertisements 

• Continuous replay of pre-produced preparedness videos;  
• Provisions to ensure that all videos are accessible to people with visual 

impairments, hard of hearing, or other disabilities; 
• Partner agreements with other channel partners to share information regarding the 

citizen preparedness channel via bulletins or scrolling information.; 
• HRPDC to retain ownership of all videos produced for the Ready Hampton Roads 

channel; 
• Banner ads on websites promoting the Ready Hampton Roads Channel  

 
 

PLEASE SUBMIT QUOTES BY MARCH 11, 2014 . 
 
 


