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About
askHRgreen.org

Recycling & Beauti�ication Committee
Stormwater Education Committee
Water Awareness Committee
Fats, Oils and Grease (FOG) Education Committee



11 MILLION impressions

58,893 visitors to askHRgreen.org

325,800 estimated attendance at 42 community events

7,497 students impacted by mini grants

64 pet waste stations installed

22,000 Green Learning Guides distributed

by the numbers...



Search Engine Marketing Campaign Results



askHRgreen.org Education Trailer

Original askHRgreen campaign
branding, wrapped in 2012

Before
New tires, lights, window seals,

electrical wiring, sheet metal
repairs, updated wrap design

A�ter
askHRgreen.org volunteers

attended events across the region
with estimated attendance in

total of 325,800

42 Community Events



BAY STAR BUSINESS

Launched the program in June 2018
39 companies including landscapers, museums,
marinas, schools, restaurants, real estate �irms

BAY STAR HOMES

372 new Bay Star Homes added
3,072 total households enrolled



New Initiatives & Partnerships

Partnership with 23 local breweries
and co�fee shops.

Imagine a Day Without Water
In partnership with Hampton Roads

localities, Keep Virginia Beautiful, and
local scrap artist.

Great American Cleanup
Partnership with Keep it Beachy Clean

and 69 local restaurants.

Straw-Free Earth Day



Student Outreach

22,000 copies distributed to third
grade students enrolled in the

2018-19 school year

Green Learning Guide
80 locations in nine cities were

tagged with a "Write as Rain"
message

Sidewalk Message Campaign
20 projects supported by $9,668

in grant funding - 7,497 students
impacted

Mini Grant Program



Pet Waste Station 
GRANT P�OGRAM

New stations awarded and installed in 12 localities
across the region in FY19

64

Total stations have been installed since the program
began in 2013

349



Chesapeake Bay
Restoration Fund
$5,000 Grant

Purchased 17 pet waste stations
 
Conducted four rain barrel workshops in Su�folk, Virginia
Beach, Newport News, and James City County. 60
participants each received rain barrels and native plants.



Illicit Discharge
Industry-speci�ic Targeted Outreach

Landscaping Companies

Automotive ServicesPet Services



"Imagine a Day
Without Water"

Oct 8-14
"Grease Grinch"

Nov 19 - Dec 24
"Choose to Refuse:
Waste Reduction"

Jan 28 - Feb 10
"What Not to Flush"

Mar 4-10
"Fixing Household

Water Leaks"

Mar 18-24
"Team Up 2 Clean

Up: Great American
Cleanup"

Apr 1-7
"The Value of Tap

Water"

May 5-11
"Pet Waste: Scoop

the Poop"

Jun 3-16
"Storm Drains: Only

Rain Down the
Drain"

Jun 17-23

2018-19 Media Campaigns



New Creative



Public Relations
11 news releases | 28 articles and interviews
Total circulation 689,555
Total budget $5,280
Publicity value $57,575
�OI 10.9:1
 



Combined Media
Results
52 consecutive weeks of advertising

11 MILLION media impressions

378,004 video views

25,631 clicks

$157,257 promotional campaign budget

$311,188 media exposure value

1.9:1 return on investment


