


} askHRgreen.org awareness has increased to 18.2% 
which is a 6.2 point gain over 2012  

} Participants who are askHRgreen.org aware are more 
likely to report positive behaviors and attitudes  

} All reported negative behaviors have declined since 
2010 with the exception of garbage disposal use  

} Participants who are askHRgreen.org aware show 
significant declines in:  
ƁDrinking bottled water at home  

ƁPlacing recyclables in the trash  

ƁDiscarding plastic bags in the trash  

ƁLeaving pet waste on the ground  

ƁFeeding wildlife  



}Overall, tap water and wastewater are seen as good 
values.  

}Tap water is considered especially high value when 
compared to all other utilities with only 5.2% 
answering low value.  

}While most respondents perceive wastewater to be 
of high or moderate value, a relatively high 15.3% 
see wastewater as low value . 



}A majority of respondents were open to small price 
increases to accommodate system upgrades, and 
reading even a small explanation of why this is 
important greatly influenced willingness to pay 
more.  

}57.7% of respondents are willing to pay an extra 
$1 - 5 per month to upgrade and sustain water 
systems.  

}31.9 % would be willing to pay less than $1 more 
per month.  

 



} Ten separate media campaigns  

} Total market coverage  
ƁSearch engine optimization  

ƁSearch engine marketing  

ƁOnline display advertising  

ƁRadio- 13 radio stations  

ƁMovie theater advertising  

ƁFacebook display advertising  

} Target audiences specific to the campaigns  

} Paid advertising weeks: 52 consecutive  

} Total advertising impressions: 11.96 million  

} Total radio commercials: 2,958  

} Total website clicks: 47,369  

 



58,279 Visitors  
Up 5% from 2013 - 2014  



}Total Media Budget: $135,295  

}Total Media Added Value: $90,585  

}Total Media Value: $225,880  

}Total Media Added Value: 2.49:1  



}Water Awareness ð Value of Water Videos  
ƁCost of a gallon of tap water  

ƁGallons of tap water per person per day  

ƁGallons of tap water used in HR per day  

ƁWhat does water mean to you  

ƁImportance of availability 24/7/365  



}Cigarette Litter Prevention Program  
ƁSeven HR localities participating  

ƁKeep America Beautiful grant program  

 



}Media Outreach  
ƁDistributed 11 news 

releases  

ƁIssued 9 e - newsletters  

¶Total newsletter 
subscribers: 5 ,184  

¶#9 in referrals to 
Website  

ƁBlog: 80 posts  

ƁPosted social media 
messaging  

¶Facebook: 1,644 likes  

¶Twitter: 1,666 followers  

 
 

 



} Green Magazine in 
partnership with 
Coastal Virginia 
Magazine  
Ɓ24 page lifestyle 

supplement produced at 
no cost to 
askHRgreen.org  

Ɓ7,500 copies were 
provided to localities to 
use for education and 
outreach  

Ɓ32,000 copies mailed to 
households in HR  

ƁAdvertising value: 
$65,668  

 

 


