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 Regional environmental education campaign focusing on 
◦ Fats, Oils and Grease Education 

◦ Water Awareness 

◦ Stormwater Education 

◦ Recycling & Beautification 

 Begun in 2010 with research and focus group testing 

 Summer 2011, launched askHRgreen.org website and 
public education campaign 

 Fall 2012, conducted follow-up survey 

 2013-2014 continued education campaign and launched 
search engine optimization and marketing campaign 
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 Conducted 
◦ a Search Engine Optimization and Marketing Campaign 
◦ 12 themed media campaigns  
◦ Brand campaign 

 Trained media ambassadors 

 Distributed 13 newsletters and hundreds of social 
media posts 

 Contributed to the 3rd edition of Green Living 

 Launched Toolbox for community use on 
askHRgreen.org 

 Trailer appearances and events support 

 Developed local partnerships 
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Leaf Disposal Garbage Disposal Use 

Recycling Events  Water Infrastructure Sustainability 
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What Not to Flush Household Leak Prevention 

Garbage Disposal Use Lawncare & Outdoor Watering 
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Water System Infrastructure Pet Waste Disposal 

TapIt Free Water Refills 
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2014 Green Living 
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 Google ads and 
keywords 

 45 weeks 

 Impressions: 642,063 

 Clicks: 19,101 
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June 2014 Highest Website Visitation Ever! 
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July - June 

2011-12

July - June 

2012-13

July - June 

2013-14

Previous Year 

Comparison

Visits 27,685     34,080     55,505     Up 63%

Unique Visitors 21,393     26,081     43,547     Up 67%

Pageviews 67,381     75,251     116,818  Up 55%

Pages per Visit 2.42 2.21 2.10 Down .11

Avg. Visit Duration 2:19 2:10 1:48 Down :22

Bounce Rate 61.63% 61.27% 64.37% Up 3.10%

% New visits 70.78% 75.50% 77.74% Up 2.24%
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askhrgreen.org/online-media-toolkit/ 
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 askHRgreen.org Ambassadors 
◦ Chris Ausink—Hampton 

◦ Donna Corbus—Portsmouth 

◦ Sarah Crawford—HRSD 

◦ Katie Cullipher—HRPDC 

◦ Rebekah Eastep—HRPDC  

◦ Laurie Halperin—York 

◦ Deidre Harmon—Norfolk 

◦ Julia Hillegass—HRPDC 

◦ Quwania Jefferson—Norfolk 

◦ Erica Roberts—Virginia Beach 

◦ Elizabeth Vaughn—Chesapeake 

◦ Lori Woolman—Newport News 
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 Bloggers 
◦ Sarah Crawford—HRSD 

◦ Katie Cullipher—HRPDC 

◦ Rebekah Eastep—HRPDC  

◦ Julia Hillegass—HRPDC 

◦ Fleta Jackson—Norfolk 

◦ Erica Roberts—Virginia Beach 

◦ Elizabeth Vaughn—Chesapeake 
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 askHRgreen participated in 
36 regional events in FY 14 

 Up 28%  

 18 trailer appearances, 18 table 
displays 

 Total newsletter 
subscribers: 4,183 
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 Virginia Museum of Contemporary Art 
◦ Found askHRgreen through Google search for local 

environmental organizations 

◦ Provided permanent presence in the Art Lab from February 
7th – April 27th  

◦ Plastic Bag Exchange Event during closing weekend of the 
exhibit 
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 Total website visitation: Up 63% 

 Total website visitation: 55,505 

 Total new visitors: 43,547 

 Total impressions: 19.5 million 

 Total budget: $274,452 

 Total exposure value: $442,550 

 Total ROI: 1.61 to 1 
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 Media Plan 
◦ Continue Search Engine Optimization and Marketing 

◦ Build awareness and target specific audiences with committee 
messages 

 Website—update and add content 

 Public Relations 
◦ E-newsletters 

◦ News releases 

◦ Media interviews 

◦ Social media 

 Evaluation research scheduled for April, 2015 
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